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Fundraising is hard work.  
Asking for money and staying 
positive is challenging, unless 
you’re passionate about a project. 
Fortunately for Parkland Secondary 
School and the Saanich Peninsula 
community, Chace Whitson is 
passionate about replacing the 
school track.

is on Track
Chace Whitson



A STATEMENT FROM  
LIZANNE CHICANOT,   
former principal at  
Parkland Secondary School

The Saanich Peninsula 
Memorial Park Society, in 
collaboration with the Saanich 
School District and Parkland 
Secondary School, has been 
working for the past five years 
in support of a plan to replace 
the deteriorating Parkland track 
which was installed in 1986.  

The track is situated on land 
owned by the Memorial Park 
Society and leased by the Saanich 
School District.  It is used 
regularly by both the school and 
community for multiple events.  

We are very grateful for the 
support of the Memorial Park 
Society board and the Saanich 
Board of Education, without which 
we could not have undertaken 
this project.  We are also very 
heartened and grateful for the 
support of the Town of Sidney 
and the District of North Saanich, 
which has helped make this a 
true community project.  Many 
community members have also 
recognized the significance of this 
facility and have contributed to 
our fundraising effort.  

Every donation, no matter the 
amount, has helped us get to 
where we are today.  This past 
spring, local businessperson 
Chace Whitson (a Parkland 
graduate) joined our fundraising 
team and encouraged many of 
his business colleagues to make 
contributions resulting in this 
project getting even closer to 
its fundraising goal. What an 
inspiration he has been!  We are 
very excited to be on our way 
towards our fundraising goal and 
are so thankful for all the support 
we have received.

ON TRACK FOR A NEW TRACK
Chace Whitson knows first-hand 

the satisfaction of reaching a goal, not 
to mention the impact it can have on 
both family and community. So using 
his many connections as a realtor in 
the Peninsula, he decided to organize a 
fundraising drive to replace the track at 
Parkland Secondary School.

 “It feels good to give back and set an 
example for my kids. I’m proud of this 
opportunity to raise funds for the track,” 
says Chace. 

Having grown up on the Saanich 
Peninsula, he participated in Peninsula 
Track and Field before enrolling at Park-
land. For many years, Chace ran on the 
track—which was installed in1986—that 
he is now helping to replace. 

“I taught my three kids to ride their 
bikes on this track and here their train-
ing wheels came off,” he quips. “Now we 
go there together—they play and I run 
the loop.” 

A six-lane rubber track doesn’t last 
forever. As it started to deteriorate, the 
rubber chipped away and holes devel-
oped. Rather than continuously patching 

it, Chace says, the entire track will be 
excavated and removed, clearing the 
way for a new layer of asphalt and rub-
ber on top. As well, the field inside the 
track will have new drainage. The price 
tag is $600,000.

Cha-ching. Chace knew what he was 
getting into before embarking on his 
fundraising campaign, and he also knew 
that stakeholders had a long way to go. 
He noticed previous fundraising plans 
weren’t gaining much momentum and 
realized that he could help by reaching 
out to his extensive network. 

“I took the initiative and expressed 
to the school principal my interest in 
partnering with the Saanich Peninsula 
Memorial Park Society, the Saanich 
School District and Parkland Secondary 
School,” says Chace.

Chace’s passion rubs off on people. 
“I express to my associates—all of 

whom are actively conducting business 
on the Saanich Peninsula—what this 
project means to the community,” he 
says. “Nobody has asked, ‘What is in 
it for me?’ Instead, everyone has been 
selfless in their contributions.”

CHALLENGES
Community and school budgets often 

get cut, sometimes resulting in going 
without or participating in activities that 
were once available but are now pared 
down. And fundraising often falls on 
teachers and community volunteers, 
who face a steep learning curve without 
experience. 

“We started this never-ending project 
about 15 years ago but couldn’t get the 
ball rolling,” says Lizanne Chicanot, for-
mer principal at Parkland. 

At first, they aimed to raise over 
$800,000 to build an eight-lane track, but 
that amount of money wasn’t feasible. 
Six lanes was more realistic.

Lizanne explains other challenges 
emerged, such as the land itself: the 
track is situated on property owned by 
the Memorial Park Society and leased 
by the Saanich School District. As well, 
the Saanich Peninsula Memorial Park 
Society, in collaboration with the Saanich 
School District and Parkland Secondary 
School, has been working for the past 
five years in support of a plan to replace 
the deteriorating track—and dealing with 
multiple boards can be complicated. 

THE PARKLAND TRACK CAMPAIGN

And then COVID-19 hit. 
But the pandemic brought more 

people to the track; they wanted to be 
safe and active outside. Many elderly 
people use the track and others go there 
to walk and jog at the same time every 
day. As well, athletes in the area train 
there—only about 50 per cent of users 
are from Parkland so it really is about 
community.

CAMPAIGN GETS TRACTION
“We planned student fundraising 

concerts and other events, but rather 
than put the track on the back burner we 
decided to forge ahead with marketing 
and advertising plans and the school 
district committed $300,000—so we did 
get some traction—pun intended,” says 
Lizanne, laughing. 

Officially launched in October 2020, 
the campaign saw slow and steady prog-
ress—until Chace came on board and 
kicked it into high gear. 

 “When Chace first asked me and 
Lizanne if we needed help it was so 
uplifting and heartening,” says Brad 
Edgett, executive director with the Mary 
Winspear Centre in Sidney. 

“Chace wanted to donate money but 
more importantly, he galvanized support.” 

Brad adds: “We had already contacted 
some people but it’s not easy without a 
personal connection or familiarity with 
the project—and Chace had both; he was 
able to reach people that weren’t on our 
radar. The momentum he brought to the 
project was critical.

“Chace is genuine. He articulates well 
the benefits of the project and adds 
credibility and that’s why he is success-
ful—both as a realtor and as a fundraiser.”

Chace says this project has been a 
great opportunity to teach his kids the 
importance of giving. And raising funds 
for the track has allowed his kids and 
everyone who uses the track to feel a 
sense of ownership.

“Growing up here, I have a really great 
understanding of the communities, the 
amenities, the beaches, the parks, the 
school system and I’ve always loved it,” 
Chace says. “I’ll never leave! The Penin-
sula has everything.”

The Parkland track campaign is slated 
to finish by the end of 2021 and the 
organizers expect to break ground in the 
spring of 2022.



CRAIG SABOURIN  
of Harris Dodge 

“This project is personal for me. I was born and raised on the Peninsula and 
have many memories of track meets as a kid. From a business standpoint, we 
are fortunate to serve a community that comprises our employees and their 
families and a large portion of our customer base, so when Chace asked me to 
donate I said, ‘You can absolutely count on us.’  My family has used this track for 
many years and now it will be used by generations to come.”

KYLE VELIKOVSKY
of White Wolf Homes Ltd. 

“We live and do business 
on the Peninsula, so it’s 
important to give back to the 
community that supports 
us. Personally, I was a 
competitive athlete—I raced 
triathlon from 2014 until 2019. 
So as my kids get older (they 
are ages five and six), I spend 
more time with them running 
or biking around the track. 
Whether they attend a track 
meet and/or Parkland school, 
I think they will also benefit 
from the new track.

“I’ve known Chace for many 
years and I know he is doing 
this solely for those who 
will benefit from the track. 
And having this exposure 
puts faces to supporters—
hopefully it will motivate 
more people to donate.”
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Meet some of the donors:



EMREH ERDEM  
of Erdem Excavating Ltd.

“I was born and raised on 
the Peninsula and went to 
Parkland Secondary School. 
My company does a lot of work 
in North Saanich, so giving 
back is a big deal. Being part 
of this community means a lot 
and it’s a big deal for both my 
family and company to rally 
together because sports and 
athletics are part of our core 
values. It looks like my kids 
will be following the same path 
as I did—they will use the track 
along with their friends and 
generations to come.” 

Emreh is donating-in-kind 
by bringing in equipment to 
excavate and haul away the old 
track. He figures it will take 
four guys working from seven 
to 10 days to make a blank 
slate for the new surface.

GREG DICKINSON 
of Van Isle Marina

“One of our corporate values is to be active partners in our community. 
Contributing towards new infrastructure is important to us because it can 
benefit people in the local community for many, many years. We strongly 
believe in our social responsibility, and the marina is pleased to help 
support the campaign to replace the track.”



GRAEME MANN
of GT Mann Contracting Ltd.

“GT Mann has been building 
homes on the Saanich 
Peninsula for 12 years; it 
is a beautiful place and 
we feel fortunate to work 
in this community. I also 
feel fortunate to call the 
Saanich Peninsula home.  
I have always had a 
passion for sports, and my 
wife and I strongly believe 
in the positive impact that 
sports has on kids. So 
we are thankful for the 
opportunity to give back to 
such a good cause. We are 
looking forward to seeing 
this take shape!”

A special thanks to all who have donated to the Parkland Track Campaign.  

For more information, or to donate, please visit: parklandtrack2021.com


